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Smart cities and climate change:

Looking towards city-business alliances for a more
sustainable city and reduced CO2 emissions

Bologna
14th October 2015
14.30-17.00
SMART CITY EXHIBITION
Bologna Fiere

#sustycities
#E2020cities



Ritwittato da Impronta Etica

Ivana Petovska @|Petovska - 14 oft
last preparations #e2020cities #sustycities workshop in “bologna
@Improntaktica @CSREuropeOrg bit.ly/1jybVTp

CSR Europe @CSREuropeOrg - 14 oft
Get involved in the conversation on #e2020cities #sustycities workshop
in Bologna, 14:30 @ImprontaEtica @baseEUcities

Massimiliano Roma ('massi roma - 14 oft
Ciita intelligenti e cambiamento climatico a #SCE2015 @2 Improntattica

@FPA_net
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Impronta Etica & un‘associazione non profit nat

prornozioneelo sviluppo delia sostenibilita e de
sociale d'impresa,

a nel 2001 per la
llaresponsabilita

Lassociazione miraafavorirein Italiaein Europaprocessiorientati
alla sostenibilita, fungendo da stimolo per le imprese associate a
tradurre la propria tensione all'innovazione verso esperienze di
leadership di competitivita sostenibile.

l'associazione si pone, inoltre, |a finalita di rafforzare la presenza
italiana nel panorama europeo essendo National Partner
Organization del CSR Europe.

i

Impronta Etica

Now workshop and
at

ATTIVITA

Informazione e aggiornamento
sui temi della sostenibilita e della RS1 in ltalia e in Europa

Ricerca e divulgazione

attraverso documentl, pubblicazioni e con
/ Servizi ai soci

formazione interna, assessmel

Pro i europei -
' ge" wnmﬁlp in cul portiamo fe nostre competenze @ la nostra espen
attraverso

vegni

nt, benchmarking, gruppl di lavoro ® laborator

3 : e:‘r::l:: ::“gnm sl eUIOPRO, AtLTaVerso il CSR Europe
»

iche
/ mbio di buone prat
. Ra“ms::wﬂ-nz- eccallent pellambito delts fS!
per val

Cl
JHOSTRICE & rrem s
r ? GrIIANCA cnlbngoio Ly o

0 o s



INTRODUCTORY SESSION

From the Sustainable living in cities campaign to local alliances for
sustainability

Ivana Petovska, CSR Europe
The Sustainable Living in Cities campaign: challenges and barriers, vision and goals,
objectives and activities
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Objectives

The campaign objectives:

* define a new model of urban
multi-stakeholder partnership by
analyzing the opportunities and _
challenges of existing urban
partnerships

Marisa Panmglanl CsrMarisa - 14 oft
CSREuropeQOrg #hera @ImprontaEtica molte partnership, poca
consapevolezza suI potenZIale dl scamblo Ob entro 2030

* mainstream the approach by
implementing the new model in
10 cities in 10 European
countries.




David Brusselles, 3rd Industrial Revolution - Nord-Pas de Calais
The launch of an innovation project to accelerate investment in renewable energy
production

Impronta Etica (@ !mprontaEtica - 14 oft &>

ll Via video #DavidBrusselle, #3rdindustrialRevolutionNord -PasdeCalais
presenta progetto “innovazione tramite #PPP #sustycities
@CSREuropeOrg

< 2

OISIEME REVOLUTION
}RD{I%TRIHLE EST EN MARCHE

LATRO:ESIEME REVgLUTIUN INDUSTRIELLE EN NORD-PAS DE CALAIS y,  [Europe ARGION
SYNTHESE REALISEE ¥ Nog00 o
APARTIR DU MASTER PLAN DE JEREMY RIFKIN Nord-Pas-de-Cas Nord-Pas de Calais A



Ivana Petovska
It's not only about energy transition but about digital and it shift
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Marisa Parmigiani
‘ Partnershlp come alleanze strateglche a LT multistakeholder
| allineare gli obiettivi
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i > prossima iniziativa ' 26t to con investitori

pubblici e privati a supporto regionali




8 Carlo Drago, IBM Italia
The IBM’s Smart City Challenge project: new technologies for smarter cities
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LSJ >arloDrago #IBMltalia presenta progetto
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Marisa Parmigiani
challenge IBM 130 citta partecipanti: l'italiana Siracusa
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Impronta Etica (»/mprontaElica - 14 oft

Ora EnrlcoPIraccml Hera presenta
progetto bio raffineria: “rifiuti diventano
risorsa #sustycities @ CSREuropeOrg




lvana Petovska
compost plant producing biogas copying natural process
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Nicoletta Tranquillo, Gruppo Unipol
Unipol per il clima: public private partnership for more
resilient cities

Marisa Pan'nlglanl 53 1
JnipolSai progetto Derrls e torre Unipol a
prassi partnershlp pubblico private




Impronta Etica
pubblico privato generano

Ivana Petovska
public private on driving factor for
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THE VOICE OF STAKEHOLDERS
Opportunities, barriers, levers and challenges of the creation of local
alliances between cities, businesses and other local stakeholders

Marjorie Breyton, Impronta Etica
The outcomes of local stakeholders’ engagement process

Ivana Petovska (0 |Pefovska - 14 oft
Great 1st results #local focus #groups @improntaetica @csreuropeorg
building #blueprint for #collaboration




ROUNDTABLE

How to implement local alliances for sustainability?

Katia Raffaelli - Emilia Romagna Region
Filippo Bocchi - Gruppo Hera
Marisa Parmigiani - Gruppo Unipol
Edoardo Zanchini - Legambiente

T‘( Impronta Etica

(8§ Tavola rotonda: quali “parinership pubblico-privato possibili?
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Which is the role of companies in promoting city-
business alliances for more sustainable cities?
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Impronta Etica
spesso aziende attivatori di . abbiamo
coinvolto 15 onlus per ingombranti: eliminate 15tonnellate
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Il pubblico deve dare obiettivi quantitativi per
necessita di accelerare



Ritwittato da Impronta Etica

Ivana Petovska @|Petovska - 14 oft
Great #insights #main #outcome #city #business more

involvement=more opportunities (2 CSREuropeOrg @ Improntaktica
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The workshop materials are available here
For more information:
www.improntaetica.org
WWW.CSreurope.org
info@improntaetica.org



http://www.improntaetica.org/
http://www.csreurope.org/
mailto:info@improntaetica.org

